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‣The Importance of GoodThe Importance of Good
Determining a Vision
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DOWNTOWNS 
EXEMPLIFY CITIESEXEMPLIFY CITIES

‣Density

‣Intensity

A lifi ti‣Amplification 
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THE IMPORTANCE O
GREAT PLACES

‣Great Downtowns are built a‣Great Downtowns are built a
great places

‣“Good Places create opportuGood Places create opportu
good things to happen.” -- Fr
Ricks

‣Good places attract people

‣People create opportunityPeople create opportunity

‣Opportunity attracts investm
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S OTHE BENEFITS OF 
GREAT PLACES
‣Increased civic prid
‣Bridge building am
diverse people ondiverse people on 
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‣Community identity
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What makes a place gWhat makes a place g
‣Unique to the context and cu

‣What we value

‣What we stand for‣What we stand for

‣What we celebrate

‣What stories we tell about ou

‣What distinguishes Memphis
anyplace else

‣Who is our “face”
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‣Reasons to come
‣The Power of Ten

‣Ten reasons to be ther

‣Ten things to do thereTen things to do there

‣Triangulation—synergy
among the tenamong the ten
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‣Reasons to stay
‣ProtectionProtection

‣Comfort

‣Enjoyment

‣Convenience‣Convenience

‣Eye-level entertainmen

‣Street level culture
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MORE RESIDENTS A
GREAT, BUT...

B th l id t‣By themselves residents
cannot support downtow

‣Downtown workers are t
largest pool of customerg

‣Tourists are the next lar
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‣Bringing in the rest of th
i

UD 101UD 101 DODO

region

UD 101 UD 101 –– DODO

ARE 

s 
wn

the 
rs

rgest 

e 

OWNTOWNOWNTOWNOWNTOWNOWNTOWN



A GREAT DOWNTOA GREAT DOWNTO
PLACE
‣Denver CO

‣16th Street Mall‣16th Street Mall
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A GREAT DOWNTOA GREAT DOWNTO
PLACE
‣Denver CO

‣Larimer Sq are‣Larimer Square
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A GREAT DOWNTOA GREAT DOWNTO
PLACE
‣Portland OR

‣Transit Mall‣Transit Mall
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A GREAT DOWNTOA GREAT DOWNTO
PLACE
‣Seattle WA

‣P blic Market‣Public Market
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A GREAT DOWNTOA GREAT DOWNTO
PLACE
‣San Francisco CA

‣Ghirardelli Sq are‣Ghirardelli Square
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GETTING THEREGETTING THERE –
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GETTING THEREGETTING THERE –
‣Understand and respecp
block organization

‣Preserve the only the b‣Preserve the only the b
architecture, but make ro

I fill h i ll‣Infill sympathetically

‣Bring all transit throughg g

‣Fill public spaces with q

‣Use public infrastructur
realm and spur investme
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GETTING THEREGETTING THERE –
‣Put pedestrians firstp

‣Enliven the streetscape

‣Respect the streetwall

‣Streets are the primaryStreets are the primary 

‣Use urban monuments 
wayfindingwayfinding

‣Plant trees wantonly

‣Reduce the impact of s
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IMAGINE A GREATIMAGINE A GREAT 
MEMPHIS
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‣What absolutely ney
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